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new growth and Clients for dirty distribution
New Brands and Head of Marketing at Melbourne’s Biggest Clearance Sale Provider
Melbourne, Australia, November 10, 2011 – Dirty Distribution today announced a new head of Marketing and Communication in Matthew Murray from San Clemente, CA, USA. Mr. Murray joins the team of Dirty Distribution most recently after five years of service at Oakley, Inc., where he was the Global Sports Marketing Media Manager out of headquarters in Foothill Ranch, CA, USA. 

“Matthew brings unprecedented experience, contacts and expertise to Dirty Distribution as we continue to grow the company,” said Founder and Director of Dirty Distribution, Ben Hardy. “I met Matthew three years ago during the Summer X Games while staying at the Thompson Beverly Hills. We immediately hit it off, and are stoked to not only count Matthew as a great industry friend, but now the head of our expanding marketing, communication and media lines.”

Murray is a global professional with over a decade of experience in proven results through executing brand, sport, entertainment and media strategies. Showcasing exceptional business instincts of today’s current landscape while managing objectives from concept to completion that produce long-term equity. While at Oakley, Inc. Murray played key roles in the brand’s success at the 2008 Beijing Summer Olympics, 2010 Vancouver Winter Olympics, Winter X Games 11-15, 2007-2011 Sundance Film Festival, creating original series on FUEL TV, and launching the first ever branded digital magazine – ONE ICON: Oakley Quarterly Magazine. 

“The opportunity to work with Benny in expanding and further developing Dirty Distribution’s brand presence and business model are objectives we look forward to executing,” said Head of Marketing and Communications of Dirty Distribution, Matthew Murray. “Since coming on board we have been able to develop a new game plan of growth in launching a website, Tumblr blog, Twitter account, sales decks, partnerships and more. We are currently gearing up for big things to close out the 2011 sales season and introduce the Australian and global market to our plans for 2012.”

In addition to the hiring of Matthew Murray to lead the marketing and communication lines at Dirty Distribution, the company is proud to announce new clients in Hurley, Guess and ONEBYONE for upcoming sales in Melbourne, Australia. More updates will follow about these new clients and upcoming sales later this month. Until then visit DirtyDistribution.com.au to learn more about the company’s sales and services for industry fashion brands and consumers.

About Dirty Distribution

Dirty Distribution provides industry brands an authentic and reliable presence in Australia through established relationships where success is measured in seasonal sales. A family business, based in Melbourne that was established in 2005 and founded by Ben Hardy; who has been involved in the rag trade for nearly a decade, and understands the problems associated with excess stock and how to solve them for fashion brands. Dirty Distribution’s market demographic is 18 to 40 years old with 60% male and 40% female. Additional information is available at www.dirtydistribution.com.au. 
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